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We are looking for ideas on how to attach a price book to a catalog. 
 
Our customer is looking to print a catalog once a year without prices and then quarterly 
print a price book.  The end product should allow for the price book to be attached to the 
catalog, removed for ordering, and then reattached to the catalog for storing on the shelf.  
Quarterly, a new price book would be delivered that would replace the current price book 
with the same functionality of being attached/reattached. 
 
We have given some ideas including Velcro and pockets, but our customer is looking for 
something that may be more unique.  We are open to outsourcing or partnering with 
another company on an acceptable solution to our customer. 
 
 
 
 
 

Design a catalog cover as a pocket folder with a “pocket” on cover 2 which will hold a saddle 
stitched price list. 

You could have a die cut in the cover which would reveal the words “price list” printed on cover 1 
and cover 4 of the price list. 

 

This request intrigues me and I have a couple of ideas to share which may or may not be realistic 
based on run lengths, budget, etc. 

1. Similar to one of the suggestions but with added pizazz - design the catalog with a cover 
(a fold out or grommeted swing out will be more interesting)  which has 4 stepped nest 
slots to hold price list for each quarter.  Since the available real estate for the price list will 
change for each quarter due to the stepped nests, the finished size of each quarter price 
lists will be different.  Add visual interest with die cuts for each quarter in the cover nest 
and align a color block design or some other design element on the price list for the 
quarter.  Ultimately at full year completion will be a bit like assembling a puzzle.  

2. A more interesting attachment alternative to Velcro or pockets could be snapping into a 
grommet or magnetic attachment.  Perhaps the attachment method can relate to the 
catalog product, if so may be very compelling to the client. 

3. Another idea is adding visual interest to change the orientation of the catalog.  Most are 
not designed calendar style, so maybe this adds to delivering the unique “wow” the client 
desires. 

Would be great to learn how this ultimately gets designed and produced!      
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